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NEW BUSINESS MODEL Branded Fares in Colombia and Ecuador

The new sale of 100% domestic routes in Ecuador and Colombia will change to incorporate the notion of
"Branded Fares" for sales starting on July 8th, 2017. The change is in response to the new business model that
seeks to provide passengers with better price options adapted to each individual need.

Selling by "Brands" enables us to group fares into families that share the same benefits or attributes. This will
allow passengers to choose the attributes they are willing to pay for or are entitled to as a benefit of their Top
Tier status, during or after the purchase.

The following items will change with the new business model:
1. Family/Brand segmentation

2. New Families/Brands

3. Attributes for each Family/Brand

4. Key points for generating reservations with Branded Fares
5. Ancillaries sale (Baggage and Seats)

1. Family/Brand segmentation

Seat selection (standard) and checked baggage, which were part of the regular service offered on these routes, will
now be optional. Passengers may access these services by purchasing a certain Brand or as a benefit associated to
their Top Tier status. These services are now part of the attributes that define whether a passenger is entitled or not to
the following:

a) Changes

b) Refund

c) Seat selection (standard seat)

d) Checked Baggage

e) Preferred seat (+Space/+Forward)
f) LANPASS kilometer accrual

These optional services (seats and checked baggage) are referred to as "Ancillaries" and may be purchased by paying
an extra amount, if the brand allows so. In the case of Top Tier Members (Platinum, Black and Black Signature), these
services are given as a courtesy if the fare purchased does not include them.

2. New Families (Brands)

There will be 4 new Families: TOP, PLUS, LIGHT and PROMO, and although each family will have its own fare code:
SF, SE, SL and SN, fare classes may be distributed across more than one Brand.

Family/Brand PROMO*! LIGHT PLUS TOP?
Fare code SN SL SE SF
Reservation Classes Q-0-G-A KM, L,V,X,S,N,Q,0O,G,A Y-B-H

Note: The fare code is the 4th and 5th character of the fare basis.
“The Brand PROMO (SN) will only be enabled for certain market-specific promotions
2K, M, L, V, X, S, N classes may be found in this Brand.

3. Attributes by Family/Brand:




Passengers may access the attributes required according to the Brand chosen. For Top Tier members Black

Signature, Black and Platinum (oneworld Sapphire and Emerald), some of the Brand-restricted attributes will be

available as a courtesy for their Top Tier status.

Family/Brand
Attribute _I;;\;:enger Y
PROMO (SN)  |LIGHT (SL) PLUS (SE) TOP (SF)
Allowed WITH|Allowed WITH
Changes All Not permitted Not permitted penalty only before|penalty before or
flight departure after flight departure
Allowed WITH|Allowed WITH
Refunds All Not permitted Not permitted penalty only before|penalty before or
flight departure after flight departure
Not included.
(Assigned Not included. . .
Seat selection Regular pax randomly during [ (Allows purchase) Permitted Permitted
(standard seat) check-in)
TT pax® Permitted Permitted Permitted Permitted
Not included. Not included
Regular pax |(Allows (Allows purchase) 1 piece up to 23 kg |2 pieces up to 23 kg
purchase)
Baggage
TT pax &gplece up to 23 &gplece up to 23 2 piece up to 23 kg |3 piece up to 23 kg
. Not included. [Not included.
Preferred seat Regular pax_ | Not included. (Allows purchase) [ (Allows purchase) Included
(+Space/+Forward)
TT pax® Included Included Included Included
LANPASS  kilometer Accrual by fare|Accrual by fare|Accrual by fare
accrual All No accrual value and|value and member|value and member

member status

status

status

3 includes companions of Black and Black Signature (Emerald) members.

* Seat selection (standard seats) provides the option of selecting a seat from the seat map from the time of purchase

until check-in.

* For the Brands PROMO and LIGHT, which do not allow checked baggage the "baggage box" will show that. For

Brands PLUS and TOP, indicate 1PC or 2PC respectively.

* The carry-on allowance remains unchanged, i.e. one piece up to 8 kg in weight with a maximum total size of 55 cm x
35 cm x 25 cm (length, height, width) plus one personal item not to exceed 45 cm x 35 cm x 20 cm (length, height,

width).

* Infants maintain the current baggage allowance of 1 piece up to 23 kg, plus the option (cabin space permitting) of one
collapsible stroller or car seat or a baby bassinet approved for airline use.

4. Key points for generating reservations with Branded Fares
* Given that some optional services are provided as a courtesy for preferred customers, it is of CARDINAL
IMPORTANCE to ALWAYS include the frequent flyer number in all reservations.
* For connections of domestic to international flights and vice versa, the most permissive allowance will only apply if the
whole itinerary is included in the same reservation.

5. Ancillaries sales (Baggage and Seats)

Some products that are not included in the Brand may be purchased after the ticket has been bought. Checked
Baggage, Standard Seats and Preferred Seats may be purchased at any moment provided a ticket has been issued
(or purchased simultaneously with the ticket).




a) Baggage

* Checked baggage may be purchased for all Brands, even those that include it by default.

* Each additional piece will be considered to have a standard weight of 23 kg. If the bag is determined to be overweight
at the time of check-in, the passenger will have to pay the excess weight fee at the airport.

* Pre-sales of extra kilograms is not available through any sales channel.

* The price for the bag will depend on two factors:

- How far ahead of time it is purchased: the earlier the cheaper. It is divided into 3 hours according to advance
purcharse.

- The number of pieces checked: The more pieces are checked, the higher the price will be.

Examples:

* One LATAM Pass passenger bought his/her trip in Brand PLUS, which includes 1 checked bag. 3 days before the trip,
s/he decides to purchase one additional checked bag. The price charged is for the "2nd checked bag" and "greater than
2:30 hours before departure”. The price charged is for the 2nd checked bag because the passenger’s brand allows
him/her to check one bag as attribute.

* One BLACK status passenger, who can check one free bag due to his/her status, has purchased the Brand TOP,
which allows 2 free checked bags. Less than 3 hours before departure, s/he decides to check one extra bag (4th bag).
The price to pay is: "3rd checked bag on" and "fixed price" . The reason is that the passenger is checking 4 bags, and
from the 3rd bag on the price charged is fixed.

Changes:
* Only allowed prior to flight departure.

* For the same service and passenger. For changes to routes of lesser value, any positive balance in favor of the
passenger will not be refunded.
* Free of penalty.

Refund: No voluntary refund permitted. In case of contingency, the passenger protection policy is applied, with
involuntary refund.

b) Seats

* All seats onboard the aircraft will have an associated value.

* Brands PLUS and TOP have certain seat attributes, such as seat selection and/or preferred seat.

* |f the Brand does not have the seat attribute included by default, some Brands are eligible for later purchase.

* |f the passenger does not wish to purchase the seat, s/he will be assigned a seat randomly at the time of check-in.

* |f the passenger wishes to secure seats contiguous to other passengers, s/he must purchase the seat or buy a Brand
that allows early seat reservation.

* The offer of Preferred Seat has the same conditions as those currently valid for bulkhead and exit seats, except that
the new fare codes of the Brands are included.

Seat changes and refund

Changes:

* Only allowed prior to flight departure.

* For the same service and passenger. For changes to routes of lesser value, any positive balance in favor of the
passenger will not be refunded.

* Free of penalty.

If changed for a seat of lesser value than the original seat, the difference will not be refunded.

Seats will be assigned according to the following:

The seat on the new flight has: Pax pays for the difference?
Same price as the original seat NO

Lower price than the original seat NO

Higher price than the original seat YES

Refund: No voluntary refund permitted. In case of contingency, the passenger protection policy is applied, with
involuntary refund.

Checked bag sale will also be available directly at the airport counter, subject to the time difference between the
purchase and the time of flight departure. The counter accepts payment using credit and debit cards only. Cash
payments must be made in a ticket office at the airport.

Important Notes:
1. LATAM Pass fares on domestic routes (Ecuador/Colombia) maintain their current change, refund, checked baggage
and seat selection conditions.




2. If a passenger requests an exception of any kind, agents must always consider the ancillaries (checked bags and/or
seats) passengers may have purchased before making any change or refund.

3. Price update for passengers with tickets issued before and after Branded Fares activation in each market:
Prices for the purchase of checked bags will be determined by the ticketing date

a. Passengers with tickets issued before Branded Fares activation will pay the following amounts for each
additional piece:

2" checked bag 3" checked bag on

> 3 hours prior to departure 8%ox 3 hours prior to departure Single price
Ecuador USD 20.00 USD 20.00 USD 20.00
Colombia COP 60.000 COP 90.000 COP 150.000

The value is determined by the number of checked bags.

* |f the checked bag exceeds the standard weight (23 kg), all excess fees applicable before the date of Branded Fares
activation will be charged. Excess fees are:

Overweight fees BEFORE Branded Fares activation in each market

Number of excess kg 23 kg - 32 kg 33 kg -45kg
(ONE FEE) (TWO FEES)

Ecuador USD 10.00 USD 20.00

Colombia COP 75.000 COP 150.000

b. Passengers with tickets issued on or after Branded Fares activation will pay the following amounts for each
additional piece:

rd
Market 1% checked bag 2" checked bag i checked
ag on
> 3 hours prior to | &%= 3 hours prior to | > 3 hours prior to | %2 3 hours prior to | Single price
departure departure departure departure
Ecuador USD 10.00 USD 20.00 USD 20.00 USD 30.00 USD 70.00
Colombia | COP 21.900 COP 60.000 COP 59.900 COP 90.000 COP 210.000

* |f the checked bag exceeds the standard weight (23 kg), the new excess fees applicable as from the date of Branded
Fares activation in each market will be charged:

Overweight fees AS FROM Branded Fares activation in each market

Market/Number of excess kg 23 kg - 32 kg 33 kg - 45 kg
(ONE FEE) (TWO FEES)




Ecuador USD 10.00 USD 20.00

Colombia COP 90.000 COP 180.000

Overweight fees are charged at airport when the check in is done. Pre-sales of extra kilograms is not available
through any sales channel.

4. Change of confirmed flight to an earlier/later flight

Depending on each Brand, the following changes are allowed:

Brand Fare code Does fee apply?
LIGHT SL YES

PLUS SE YES

TOP SF NO

* All other conditions regarding the change to an earlier/later flight remain unaltered.
5. Changes to the Cabin Baggage and Extra Seat policy

* On domestic routes in Ecuador and Colombia, both services must always be issued using the LIGHT, PLUS or
TOP Brands.
*|f a passenger makes a purchase using the LIGHT Brand, s/he will have to buy the seat.

6. Procedure for tickets issued before Branded Fares implementation that request a change

Passengers with ticket issued before the Branded Fares implementation who have not commenced their trip and
request a change after the date of Branded Fares implementation: Depending on the type of reissue of the new ticket,
the system may show NIL (no baggage allowance) in the baggage box.

In these cases, after verifying that the original ticket actually includes a baggage allowance, the Travel Agent must
contact their Support in order to request the waiver of 1PC allowing the baggage in the reservation.

7. The value for special (oversized) baggage on Colombia domestic routes for tickets issued on or after July 8, 2017 is
COP 85,000 (final price, includes all applicable taxes).

8. Ticketing on routes to Galapagos - Baltra (GPS) or San Cristobal (SCY) for non-residents of Ecuador is only allowed
in the TOP Brand. This applies to tickets issued in Ecuador as well as abroad.

Date Last Updated: 06/07/2017

HoBas 6usHec mogenb — 6peHanpoBaHHbie Tapudbl B Konymoun n kBagope

CO08 ntona 2017 roga nsmeHUANCA NOPAAOK NPOAAXKM BHYTPEHHUX MApLLUPYTOB B IKBAZ0P U
Konymbutio , utobbl BHeApUTbL HOBbIM NPoayKT «Branded Fares». 3To MU3MeHeHMe - OTBET Ha HOBYHO




6usHec-moAe b, KOTOPan Hanpas/ieHa Ha NPeAoCTaBAEHME NACCAKMPaAM YAYULLEHHbIX BAPMAHTOB
LeH, OTBeYaloLllMX 3anpocam naccaxunpos. MNpoaaska «bpeHa» Nno3BoaseT Ham CrpynnupoBaThb
Tapudbl, KOTOpble MMEIOT OAMHAKOBbIE NPENMYLLLECTBA U YC/IOBMSA. ITO NO3BOAUT Naccaxknpam
Bblb6paTbh AOMOAHUTENIbHbIE YCAYIU, 338 KOTOPbIE OHM FOTOBbI 3aN1aTUTb UAM UMEIOT NPaBo Ha
nonyyeHune 6oHyca ana cratyca «Top Tier » BO BpemMs UAW Noc/ae NOKYNKK.

B HOBOI1 BM3Hec-moaenn byayT U3MeHEeHbI CAeaytolne 3N1eMeHTbI:

1. TapudHble cermeHTbl/ GpeHabl

2. HoBsble Tapudbl / 6peHabl

3. ATpubyTbl 418 Kaxaoi TapudHoi cetkn/ 6peHaa

4. KntoyeBble MOMEHTbI 419 co34aHMA BPOHUPOBAHWUI Ana 6peHANPOBaHHbIX TapndoB
5. Mpopaaska gononHuTenbHbixX ycnyr (barax u Mecra)

1. TapudHblie cermeHTbl/ GpeHabl

Bbibop mecTa (CTaHAAPTHBIN) M 3apPerncTpMpoBaHHbIM Haraxk, KoTopble BblIN YacTblo PErYASPHOTO
0o6CcnyKMBaHMA, Npeasiaraemoro Ha 3STUX MapLLpyTax, Tenepb 6yayT HeobasaTenbHbIMK. Maccaxknpsl
MOTYT NONYYUTb AOCTYN K 3TUM YC/yram, Kynus onpegeneHHbii 6peHanpoBaHHblii Tapud nam
Nnosly4nTb €ro B KayecTse boHyca ans ctatyca Top Tier. 3TM ycayrn Tenepb ABASIOTCA
OOMNONIHUTENbHBIMUM aTPUBYTaMK, onpeaenatowme, UMeeT 1M NPABO NacCaXKMpP UAN HET Ha
cnepytowme AONONHUTE/IbHbIE YCAYTU:

A) U3ameHeHus

B) BosBpat

C) Bbibop mecTa (CTaHAAPTHbIA HOMEpP MecTa)

D) 3apernctpupoBaHHbIit barax

E) NpegnoututensHoe mecTo (+ Space / + Forward)
F) HauncneHune muneinr LANPASS

3TV [ONONHUTENIbHBIE YCAYTY (MECTa U 3aperMcTpupoBaHHbIi 6araxk) HasbiBakOTCA
«BCMOMOraTeIbHbIMU» U MOTYT 6bITb NPMOBPETEHBbI MyTEM AONOJHUTENbHOM ONAaThl, ecan bpeHs,
Tapud nossonset aTo. B ciyyae, ecnm naccarkmpsbl sBaatoTcA ydacTHMKamm LANPASS BepxHero
ypoBHs (Platinum, Black and Black Signature) , To 3T1 ycayrvu npefoctaBastoTca B KayecTse «6oHyca
», €C/IM YCNOBUSA Tapuda He BKAKOYAIOT UX.

2. New Families (Brands) HoBble Tapudbl ( Bpena)

CyuwectBytoT 4 Tvna tapudos : TOP, PLUS, LIGHTu PROMO, kaxaasa TapudHas rpynna nmeeT ceom kog, : SF, SE,

SL and SN, knaccbkl 6poHMpoBaHUs MOTYT GbITb pacnpenerneHbl Ha Gonee , Yem oauH GpeHp,.



Family/Brand PROMO1 LIGHT PLUS TOP2
Fare code SN SL SE SF
Reservation Classes Q-0-G-A K,M,L,V,X,S,N,Q,0O,G, A Y-B-H

Mpumevanwne : Kog tapuda 4 nnm 5 no cyety Tvna tapuda.

! Brand PROMO (SN) BO3MOXeH TOMLKO A CreLMMUUHBIX MAPKETUHIOBbIX MPOMO MpeasIoKeHNIA

2K, M, L, V, X, S, N knaccbl MOryT ObITb B 9TOM OpeHAMpoBaHHOM Tapude.

3. Attributes gnsa kaxgon TapucHon ceTku/Brand:

Maccaxupbl UMEIT AOCTYN K AOMONHUTENbBHBIM yCryraMm, corfiacHo BbiGpaHHOMY TapudHoMy 6peHay. [ns yyacTHVUKOB

Top Tier Black Signature, Black and Platinum (oneworld Sapphire and Emerald), HekoTopble ycnyrn Brand-

TapuoB JOCTYNHbI KaK « BOHYC » Ans naccaxupos co ctatycom Top Tier.

Family/Brand
Attribute e
PROMO (SN) LIGHT (SL) PLUS (SE) TOP (SF)
Allowed WITH Allowed WITH
Changes All Not permitted Not permitted penalty only before |penalty before or
flight departure after flight departure
Allowed WITH Allowed WITH
Refunds All Not permitted Not permitted penalty only before |penalty before or
flight departure after flight departure
Not included.
(Assigned Not included. . .
Seat selection Regular pax randomly during |[(Allows purchase) Permitted Permitted
(standard seat) check-in)
TT pax® Permitted Permitted Permitted Permitted
Not included. :
Not included. . .
Regular pax |(Allows (Allows purchase) 1 piece up to 23 kg |2 pieces up to 23 kg
purchase)
Baggage
TT pax igplece up to 23 igplece up to 23 2 piece up to 23 kg |3 piece up to 23 kg
. Not included. Not included.
Preferred seat Regular pax | Not included. (Allows purchase) [ (Allows purchase) Included
(+Space/+Forward)
TT pax® Included Included Included Included
LANPASS kilometer Accrual by fare Accrual by fare Accrual by fare
All No accrual value and value and member [value and member

accrual

member status

status

status

3 BKMIOYAET KOMNAHLOHOB MacCcaXMUPoB co ctatycom Black n Black Signature (Emerald) .

- BbiGop MecTa (cTaHAapTHOE MeCTO) BKIIHYAEeT Onumio BoiGopa MecTa 13 KapTbl MECT BO BPEMSI MOKY MK

[0 Havana permcTpaumu.




- [Insa 6peHaoBbix Tapudos Brands PROMO n LIGHT, koTopble He BKItoyatoT B cebsi 3aperncTpupoBaHHbIi
barax, aTto Oyget ykasaHo B rpace B “baggage box”. [ina 6peHgoBbix Tapucdos PLUS n TOP, 6yaeT ykazaHo

COOTBETCTBEHHO.

- PyyHas knagb octaetcsa HemameHHou, T.e. 1 mecto go 8 kg , paamep 55 cm x 35 cm x 25 cm (gnvHa,
BbICOTA , LUMPMHA) NAC OAUH NPeaMeT , He npeBblwatowmi ctangapT 45 cm x 35 cm x 20 cm ( anvHa, BbicoTa

LmpuvHa ).

- Infants JeTtam ot 0-2 neT paspewaetca 1 mecto Haraxa o 23Kkr nntoc Ha BbIGop MecTo Ans

cknafblBatoLLencsa Konsackv unu car seat ,unu Aetckas nionbka , ogobpeHHas aBrakoMnaHuen .
4. KnioyeBble MOMEHTbI AnNs co3fgaHusa 6poHMpoBaHusa BpeHAUpoBaHHbIX Tapudgos

- Hy)KHO Bcerga Bkn4yatb HOMep y4aCcTHUKa nporpaMmmMmbl BO BCeX 6pOHMpOBaHMHX , Y4UTbIBadA TO , 4YTO

HEKOTOpble AOMOJNIHUTESIbHbIE YCIYyTX NpeaoCTaBliATCA B BUAE 60Hyca E

- [Ins cTbIKOBKM BHYTPEHHUX N MeXOYHapOOHbIX peﬁlcos n HaO60pOT, paspelarnTcAa MmakCumanbHO

[ONyCTUMbIE HOPMbI, €CMN BECb MapLUPYT BKIIOYEH B TO e camoe BpoHMpoBaHue .
5. DononHuTtenbHasa npogaxa ( bBarax u mecTa )

HekoTopble JONONHUTENbLHbIE YCIYrH, KOTOPbIE HE BKIOYEHbI B BpeHaMpoBaHHbIe Tapudbl, MOryT OblTb BbIKYMMEHbI
nocne npuobpeTeHns aBnadbuneTos . 3aperMcTpupoBaHHbIN 6arax , CTaHAapTHbIe MecTa 1 NpeanoYTUTENbHbIE
MecTa MOryT ObITb BbIKyryieHbl B MO0 MOMEHT nocre BbINMcky aBnabuneTa ( UM 0O4HOBPEMEHHO C BbIKYNoM

aBnabuneTos .)
a) Barax

- 3aperncTpupoBaHHbIi Garax MoxeT ObITh BbIKYMIeH A4S Bcex 6peHaMpoBaHHbIX TapuoB , Aaxe ecrin OH

OblIT BKIMOYEH MO OLINOKE.

- Kaxxgoe pononHutensHoe mecTo baraxa 6yqu cuntaTbes Kak o 23 kr. Ecnv Bo BpemMa permctpaunm sec

baraxa 6yneT npesbilaTtb HOPMY NPOBO3a , TO Naccaxupy HeobX0AMMO Ha MecTe JOoNnaTUTb 3a AOMOSNHUTENbHbIA BEC

- I'Ipep,BapMTeanaﬂ onnara 6araxa He AOCTYynHa. [aHHas onuua AOCTYyNHa TONIbKO Ha perucrpauuu .
- CtonmocTb 3a gon.6arax 3aBucuT OT OByXxX d)aKTOpOB .

- B kakoe BpeMsa onnadvnmBaeTcd Oarax : yem paHblle, TeM delleBrne. OH pasgeneH Ha 3vacaB

3aBUCMMOCTY OT NpeaBapUTENbHON MOKYMKU.

- KonuyectBo 3aperncTpupoBaHHbIX MeCT: Yem Gonblue 3aperncTpnpoBaHHbIX MECT, TEM BbilLe

CTOMMOCTb.
Mpumepbi:

- Maccaxvip LATAM Pass Bbikynun aBnabunet no Tapudpy Brand PLUS, koTopbii BkmtoyaeT 1
3aperncTpypoBaHHbIi 6arax . 3a 3 AHSA 40 BbINETa perica Naccaxup pellaeT KynuTb AOMONHUTENbHBIN Garax , LieHa
B3MMaeTCs Kak 3a 2 « MecTo baraxa » u 6onee , 4yem 3a 24.30 MUHYT 0 BbINeTa peiica . Y naccaxwvpa B3uMaeTcs 2

MecTo baraxa , Tak kak 6peH,D,MpOBaHHbIl71 Tapmcb NO3BOJIAET Naccaxupy B3ATb OAHO MeCTO Oaraxa .



- Maccaxwup co ctatycom BLACK , KOTOPbI/ MOXET 3apernctpuposatb 6ecnnaTHO 0O4HO MecTo baraxa
cornacHo ero cratycy , kynun Tapud Brand TOP, koTopbiin pa3peluaeT 2 mecta 3aperncTpupoBaHHoro baraxa.
MeHee , 4em 3a 3 yaca [0 BblNeTa perica naccaxup peluaeTt 3apernctpupoath 6arax (4) mecto 6araxa . Tapud k
onnate BygeT Kak "3 MecTo Garaxa n « (PUKCMpoBaHHas LieHa » , Tak Kak naccaxup 3apermctpuposan 4 cymkn ,ac 3

cymkm bepetcs onnara.
Mi3smMeHeHus :
- PaspeluaeTcs TonbKo A0 BbinieTa penca.

- [ins Toro e knacca obcnyxuBaHus U naccaxupa. Ons nsmeHeHuss mapLupyTa no 6onee HU3komy Tapudy ,

no6on nonoxuTenbHbln 6GanaHc Ans naccaxupa aBndaeTcda HeBO3BPATHbLIM .
- BecnnaTtHoe nsmeHexve.

Bosepat: [lo6poBoNbHLIN BO3BpaT He pa3peluaeTca. B criyyae (hopc Maxop, NprMeHsIioTCA npaBuia NpoTekumum

Nnaccanpos Nnpu BbIHY>XOEHHOM BO3BpaTe .
b) MecTa
- Bce mecTa Ha GopTy camoreTa UMEeT CBOK LIEHHOCTb.

- Mo tapudpam Brands PLUS n TOP moxHo 6ecnnaTHo BbIOpaTb MECTO U/unu Npeano4ntaeMoe MecTo
- Ecnn tapnd Brand He nossonsieT 3abpoHMpoBaTb MECTo, TO MOXHO npuobpectn Ne mecTa 3a

[OOMNOMHUTESBbHYHO onnary.
- Ecnun naccaxup He xenaeTt npnobpecTtn MecTo , To eMy/et 4agyT MECTO BO BPEMS permcTpaumm.

- Ecnm naccaxup Xxo4et 3a6pOHVIpOBaTb MEeCTO pPAAOM C OpyrMMm naccaXXmMpom , TO OH AOJDKEH KynnUTb Ne

MecTa unu Kynutb 6peHanpoBaHHbIN Tapud , KOTOPLIN NO3BONSAET 3apaHee 3abpoHMpoBaTh Ne mecTa .

- MpeanouTnTENIbHOE MECTO MMEET Te 3Ke YCIOBUS, KaK 1 AN MecT C NeperopoAKoi 3a UCKIHOYEHUEM KOLOB

TapudoB, rae 3TV YTy yXKe BKITHYEHbI.

U3meHeHus Ne mect u Bo3Bpart Ne mecT
M3meHeHus:
- PaspeluaeTcsi TONbKO 40 BbifleTa peinca .

- ins Toro e knacca obcnyxuBaHus U naccaxupa . [ns nameHeHuss mapupyTa no 6onee Hu3komy Tapudy ,

NGOV NONOXUTENbHBIM GanaHc Ans naccaxupa sBnseTcs HeBO3BPaTHbIM .
- becnnaTtHoe n3meHeHue.
Ecnu mecto 6poHMpyeTcs no 6onee HU3KOM LieHe, TO pasHuLa He BO3BpaLLaeTes .

MecTta meHsitoTCA cornacHo CJ'Ie,D,yIOLLI,eVI Tabnuue:

The seat on the new flight has: Pax pays for the difference?

Same price as the original seat NO




Lower price than the original seat NO

Higher price than the original seat YES

Bosepat: [lo6poBornbHbI BO3BpaT He pa3peLuaeTcs . B criyyae dopc Maxop , NpUMEHsieTCsl npaemnia npoTekLmumn

Nnaccaknpos Nnpu BblIHY>XOEHHOM BO3BpaTe

Onnata Garaxa Bo3MOXHa Ha perncrtpaunm B a3ponopTy , COrfiacHO BpeMeHN MOKYNKN N1 BpeMeHU BblneTa.
anIHVIMaIOTCﬂ Konnarte ToNbKO KpeaUTHbIe U nebeToBble KapTbl. Onnarta HanMyHbIMXU BO3MOXHa TOMbKO B OMNeTHOM

odhu1ce B asporopry.
BaxHble peMapku:

1. TapudHasa nonutnka LATAM Pass Ha BHyTpeHHue pevickl (Chile) nooaepxuBaeT Tekylime N3aMeHeHus,

BO3BpaT , 3aperncTpMpoBaHHbI barax 1 ycnosus Bolbopa mecta

2. Ecnu naccaxwp 3anpatumsaeT nto6oi TUN U3MEHEHNS! , areHTbl AOMKHbI BCerga NoMHUTL , YTO
ZOMONHUTENbHbIe YCyry ( 3aperncTpupoBaHHbIi Baraxk U/unu MecTa ) Nnaccaxup LOMKEH KyNUTh nepes niobbim

MU3MeHeHnemM 1 BO3BpaToM.

3. PaccuuTante HOBYHIO LieHYy A5 nacCaXupos C aBuabunetamu , BbInMCaHHbLIMU A0 U Nocne BBeAeHUs!

Branded Fares Ha kaxaoMm pbIHKe :
LleHbl 3a cBepxHOpMaTMBHbLIN Garaxk OyayT paccumTaHbl Ha AeHb BbINUCKM aBnabuneTa

a. Maccaxupbl c aBnabunetamm , KynneHHbIMU 0o BBegeHusa Branded Fares onnaTat cnegyrowmi Tapud 3a

Kaxxgoe OonoJTHUTeSNlbHOe MeCTO .

2" checked bag 3" checked bag on

> 3 hours prior to departure a%ox 3 hours prior to departure Single price
Ecuador USD 20.00 USD 20.00 USD 20.00
Colombia COP 60.000 COP 90.000 COP 150.000

Ll,eHa onpeaendeTca Konmm4yecTtBoM 3aperncTpmupoBaHHbIX MECT baraxa .

- Ecnun 3apeructpupoBaHHbIn Garax npesblllaeT cTaHgapTHbIM Bec (23 kg), To byaeT B3vmatbest

[OMOMnHUTENbHAA onnara Ans aBMabuneTos, KynmeHHbIX 40 BBeaeHuss Branded Fares .

LleHbl cneaytowme:

Overweight fees BEFORE Branded Fares activation in each market

Number of excess kg 23 kg - 32 kg 33 kg -45kg
(ONE FEE) (TWO FEES)
Ecuador USD 10.00 USD 20.00

Colombia COP 75.000 COP 150.000




b. Maccaxupbl c aBnabunetamu , KynneHHbIMU BO BpeMs unu nocne BeBegeHus Branded Fares

onnarart CJ'IeLI,y}OLLI,VIVI Tapl/l(b 3a Kaxxgoe OoNoJIHUTENbHOE MEeCTO !

rd
Market 1% checked bag 2" checked bag g checked
ag on
> 3 hours prior to | 8% 3 hours prior to | > 3 hours prior to | &%o.2 3 hours prior to | Single price
departure departure departure departure
Ecuador USD 10.00 USD 20.00 USD 20.00 USD 30.00 USD 70.00
Colombia | COP 21.900 COP 60.000 COP 59.900 COP 90.000 COP 210.000

* Ecnu 3apernctpmpoBaHHbIn 6arax npeBbllaeT cTaHgapTHbI Bec ( 23kr) , To 6yayT B3MMaTbCsi HOBbIE Tapudbl CO

[HS BBEAEHUS GpeHanpoBaHHbIX TapudoB :

Overweight fees AS FROM Branded Fares activation in each market

Market/Number of excess kg 23 kg - 32 kg 33 kg - 45 kg
(ONE FEE) (TWO FEES)

Ecuador USD 10.00 USD 20.00

Colombia COP 90.000 COP 180.000

C60pbl 32 CBePXHOPMaTMBHbIN 6arax B3MMalTCs B a3pornopTy Bo BpeMsi perucrpauuu.

-npenBapMTeanaﬂ onnara 6araxa He AOCTYynHa. OT1a onuus AOCTYNHa TOJIbKO Ha perncrtpauun.

4. A3MeHeHMe NOATBEPXKAEHHOro penca Ha paHHUM / NO3QHUI penc

3aBucuT oT kaxkgoro Brand Tapmcpa , BOBMOXHbI cnegywouine naMmeHeHusa .

Brand Fare code B3umaeTca nu onnara?
LIGHT SL OA

PLUS SE OA

TOP SF HET

- OcTanbHble ycnoBusa, Kacawuimeca NSMeHeHnd Ha paHHVIVI /no3gHun pe|7|C OCTaKTCA HEU3ZMEHHbIMW.

5. Monutuka nameHeHusa CABIN BAGGAGE u EXTRA SEAT gonofiHUTeNbLHOro Mecra

- Ha BHyTpeHHux pericax B Yunu obe ycnyru gomkHbl ObITb BCeraa BbinMcaHbl, ecnu ncnonbdyetcsa LIGHT,

PLUS nnn TOP Brands Ttapudnbi.

- Ecnun naccaxup nokynaet Tapudg LIGHT Brand, To oH/OHa formkeH/Ha KynuTb MecTo.

6. Mpoueaypa n3meHeHUs aBMabuneToB, BbIKynneHHbIX Ao Branded Fares




Maccaxupbl ¢ aBnabunetTamu , BbikynneHHbiMu A0 BBeaeHus the Branded Fares , y KOTOpbIX NyTellecTBme eLle He

Ha4yanocb 1 3anpawmnBatoT USMEeHeHWe nocne Aatbl BBeAeHUA Branded Fares : B 3aB1McuMmMoCTM OT Tvna nepennckmn

HOBOrO aBmabunerta, cuctema MOXeT rnokasatb B rpade 6arax 0

B aTux cny4asx, nocne npoBeEpKM OpUrMHanbHOro aBMabuneTa, KOTopbI BKoYan B cebsa cToumocTb npoBo3a baraxa,
areHT JOIMPKEH NO3BOHUTL B Cryx0y noaaepxkv asnakomnanmm LATAM , 4yTobbl Beinucanu waiver of 1PC B

OpoHMpOBaHUM Ha pas3peLleHre NpoBo3a baraxa.
6. Mpoueaypa nsmeHeHns aBuabuneTos, BbIKyNIeHHbIX Ao Branded Fares

[Maccaxupbl ¢ aBrnabuneTamu , BblikynneHHbIMy 40 BBegeHus the Branded Fares , y KOTOpbIX NyTeLleCcTBUE eLle He

Ha4yanocb 1 3anpawmnBatoT USMEeHeHWe nocne Aatbl BBEAeHUA Branded Fares : B 3aB1McuMmMoCTM OT Tvna nepennckmn

HOBOrO aBnabunerta, cuctema MOXeT rnokasatb B rpade 6arax 0

B atux cnyyasx, nocne npoBepK/ OpurMHanbHoro asnabuneTa, KOTOpbIN BKMoYan B cebst CTOMMOCTb NpoBo3a baraxa,
areHT JOSMKeH NO3BOHWTL B Cyx0y noaaepxku asnakomnaHum LATAM , 4ytobbl Beinucanu waiver of 1PC B

GpoHMpOBaHUM Ha paspeLleHue NpoBo3a Garaxa.

7. UeHa 3a cneunanbHbii ( CBEpXHOPMATMBHbIN ) 6araxk Ha BHYTpPeHHWe perickl B Konymbun ana asuabuneTtos ,
BbInncaHHbIX ¢ 08 utonsi ,2017 r. COP 85,000 ( uToroBasi CTOMMOCTb , BKIt0Hasi BCE TaKChl).

8. [Ina aBnabunetoB no mapwpyty Galapagos - Baltra (GPS) nnn San Cristobal (SCY) ana Hepe3vnaeHToB OkBagopa

paspeluaeTcs Tonbko no Tapudy TOP Brand. 3To npaBMno 0THOCUTCS Kak K aBmabunetam , BbIMMCaHHbIM B OKBaZOpE ,
Tak 1 3a rpaHuLen .
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